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Sport / Recreational Activities by Page Number:

Archery (Target) 23 Kayaking 51
Backpack/Wilderness Camping 24 Lacrosse 52
Baseball 25 Martial Arts/MMA/Tae Kwon Do 53
Basketball 26 Mountain Biking (Off Road) 54
Bicycle Riding 27 Muzzleloading 55
Billiards/Pool 28 Paintball Games 56
Boating (Motor/Power) 29 Pickleball 57
Bowling 30 Pilates 58
Boxing 31 Running/Jogging 59
Camping (Vacation/Overnight) 32 Scuba Diving (Open Water) 60
Canoeing 33 Skateboarding 61
Cheerleading 34 Skiing (Alpine) 62
Dart Throwing 35 Skiing (Cross Country) 63
Exercise Walking 36 Snowboarding 64
Exercising with Equipment 37 Soccer 65
Fishing (Fresh Water) 38 Softball 66
Fishing (Salt Water) 39 Surfing 67
Football (Flag) 40 Swimming 68
Football (Tackle) 41 Table Tennis 69
Football (Touch) 42 Target Shooting (Airgun) 70
Golf 43 Target Shooting (Live Ammunition) 71
Gymnastics 44 Tennis 72
Hiking 45 Volleyball 73
Hockey (Ice) 46 Water Skiing 74
Hunting with Bow & Arrow 47 Weightlifting 75
Hunting with Firearms 48 Work Out at Club/Gym/Fitness Studio 76
Ice/Figure Skating 49 Wrestling 7
In-Line Roller Skating 50 Yoga 78
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l. INTRODUCTION

"Sports Participation in the United States" is a research study designed to measure the number of individuals 7 years of age, or older
who participated in each of a number of different sports/recreational activities within the previous year.

"Sports Participation in the United States" measures the annual number of participants in each sport/activity, the frequency of
participation (hnumber of days of participation in 2023), total days of participation, and the mean (average) and median (mid-point)
number of days of participation.
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. METHODOLOGY

A. Sampling

The “Sports Participation in the United States,” research was conducted by Ipsos using an online panel maintained by Ipsos. The
panel is profiled on a number of characteristics including age, gender, zip/postal code, household size and composition, education
and household income, enabling balanced sample to be achieved.

As a note, 2010 was the first year that an online survey methodology was used for collecting data on sports participation. Prior to
2010, this annual study was conducted using a mailback survey methodology. Please keep this in mind when making direct
comparisons with data published prior to 2010.

B. Questionnaire
In January 2024, sample members of the Ipsos panel were invited to complete the sports participation survey online. Respondents
were asked to indicate the age and gender of all household members age seven and older, and provide the number of days of

participation for each sport / activity in 2023 for up to 4 household members including themselves. In order to reduce a bias effect
that is possible from the order in which the sports were listed, the sports were presented in a randomized order.

C. Returns
The study results are based on approximately 23,000 individuals who are ages 7 and older.
In order to ensure returns were representative of the U.S., the data was weighted to represent the demographic composition of the

U.S. based on the 2022 census for the following characteristics: census region, household income, age and gender. The returns were
then projected to 306,380,000 — the most recent projection for the U.S. population age 7 and older at the time of the study.
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[ll. DATA INDICATED IN THE REPORTS

A. Participants

A participant is defined as an individual 7 years of age or older who participates in a sport/activity at least 2 days per year for all
sports/activities except bicycle riding, exercise walking, exercising with equipment, running/jogging, swimming, weightlifting, and
work out at club/gym/fitness studio. For these fitness activities, participation is defined as 6 days or more during the year.

Note that this study also reports separately the number of individuals who participated "1 Day Only" or "1-5 Days Only" for each
sport/activity. These are not included in "Total Participants” for each sport / activity since they are not "participants” as defined above.

The definition of "Frequent", "Occasional" and "Infrequent" participants varies for each sport/activity and is indicated in the report.
Generally, these categories are defined as the top 25%, the middle 50% and the lower 25% of participants. For sports/activities where
the incidence of participation is low, participants may be divided into "Frequent” and "Occasional” only.

B. Means & Medians

Following the frequency distribution, the total participant days and the mean and median number of participant days is reported for each
sport/activity. The mean (average) represents total participant days divided by total participants. The median represents the mid-point,
i.e. 50% played more and 50% less than the median.

The number of participant days for certain sports/activities should be divided by an estimate of the number of participants who play
together on a team or in an event in order to calculate the number of games, matches, etc. played.
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C. Geographic Regions

The tables in this report show the demographic distribution of participants for each sport/activity by geographic region. The
states in the geographic regions are:

East West East West
New Middle  North North South  South South
England Atlantic Central Central Atlantic Central Central Mountain Pacific

CT NJ IL A DE AL AR AZ CA
ME NY IN KS FL KY LA (6{0) OR
MA PA Mi MN GA MS OK ID WA
NH OH MO MD TN X MT AK
RI Wi NE NC NV HI
VT ND SC NM
SD VA uT
A% wy
DC

These regions are the same as those used by the U.S. Bureau of the Census, and include Alaska and Hawaii.
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Total Participation Points (TPPs)

Years ago, NSGA introduced a new measure to the sports industry. The measurement of Total Participation Points (TPPSs) is a
superior method of comparing segments of sports/activities (i.e. fitness, team sports, outdoor activities, etc.) over a period of time.
The benefit of TPPs is it measures both the reach and the depth of participation. In other words, this measure not only takes into
consideration the number of people participating within the segment (reach), but also the number of sports/activities each person is
participating in (depth).

The following is a very basic example illustrating the advantage of utilizing Total Participation Points:

Team Sports Example

Sports Participated In... % Change in Participation
[ { ]
Person A #2 ﬁ #2 ﬁ # of Participants 2 2 0%

[ [
Person B .ﬁ: ﬁ ﬁ TPPs 4 @

In the example above, Person B stopped participating in soccer during Year 2. If using the Number of Participants measure, then this
person would still be considered a team sports participant since participation in baseball continued in Year 2. However, if using the
TPP measure, then participation declined because Person B was involved in 1 team sport instead of 2.

How does this impact you? Whether your organization is a retailer, manufacturer, wholesaler, or other entity, the TPP measurement
provides a clearer view of opportunities gained or lost. In the example above, there were 4 opportunities for sales (2 sports each with
Person A and Person B) in Year 1. The number of opportunities decreased to 3 in Year 2 with Person B dropping soccer. Therefore,
the total number of selling opportunities decreased by 25%. By just looking at the Number of Participants you would have assumed
the opportunities remained the same over the two years.
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Total Participation Points (TPPs)

. ______________________________________________________________________________________________________________________________________________________________________________________________]
2023 Sport / Recreational Activity Segment Summary

The interest of people participating in sports and activities continued to grow in 2023 and is exhibited in this 2024 edition of the National
Sporting Goods Association’s (NSGA) Sports Participation in the U.S. report.

This year, we saw increases in 35 of the 56 sports/activities (62.5 percent) tracked in 2023 vs. the prior year.

Some of the key takeaways include:

Pickleball’s growth isn’t slowing down as it showed the highest percentage increase year-over-year for the fourth consecutive
year. Pickleball was up 54% in 2023 vs 2022.

The gains by pickleball were part of the individual segment seeing increases for 5 out of the 7 sports/activities tracked. Tennis
and golf also made gains in participation.

The team sports segment saw increases for 7 of the 11 sports tracked, led by strong increases in soccer (+12%), cheerleading
(+15%) and flag football (+10%). Overall, the segment was up 2.2% in terms of TPP.

All 3 snow sports of alpine skiing, cross country skiing and snowboarding saw increases compared to the previous year,
combining for a 12% increase in TPP for the segment.

The personal contact segment (boxing, wrestling, martial arts/MMA/tae kwon do) was a big hit and saw the biggest increase in
TPP, up 14% vs. the prior year.

A slight decrease in bicycle riding offset increases among the other wheel sports, leading to a slight decrease (-1.2%) in TPP
for the segment.

The open water segment experienced a 1.6% increase in TPP after seeing increases in 4 out of 6 activities, led by strong
gains in scuba diving, surfing and water skiing.

Most of the activities in the shooting sports segment experienced solid gains, netting out at a 4.8% increase in TPP.

The results were mixed within the indoor, outdoor and fitness segments. This led to slight decreases for all three in terms of
TPP.

*See page 342 for segment definitions
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Total Participation Points (TPPs)

Alook at sports participation by segment (below) indicates that Individual, Indoor Games, Open Water, Outdoor, Snow and Wheel
Sports segments have experienced increases over the last 5 years while the shooting sports segment has remained relatively flat.
The remaining segments (Fitness and Team) have experienced slight decreases over the last 5 years.

Total Participation Points (in millions)

Indoor Games z"f—

46 45
40 39 42"
Ml

2019 2020 2021 2022 2023

Individual i

133 133

II v II II| II

2019 2020 2021 2022 2023

Fitness ﬂ

326 330 326 323

2019 2020 2021 2022 2023

Outdoor m

150
141 142 141 ' 145

2019 2020 2021 2022 2023

Open Water &£

45
42 43 4 i I

2019 2020 2021 2022 2023

05
I 9g og 99 100
oo

2019 2020 2021 2022 2023

S

62 60 62
v |I‘ |II I|‘ |I|

2019 2020 2021 2022 2023

Shooting r@

65
§? I 60 60 52
1Tt

2019 2020 2021 2022 2023

13 13 13 -
12 : : :
“T111

2019 2020 2021 2022 2023

g gy Sy g gy | g g g e
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Total Participation Points (TPPs)

A look at sports participation by segment (below) indicates declining participation for a majority of segments. Only the Fitness Activity
segment has shown consistent growth since the 1990s. Although sporting goods sales continue to grow, all of us as an industry need

to remain focused on ways to increase participation to ensure the future health of the industry.

Total Participation Points (in millions)

Fitness
227 ‘ t |
1990s 2000s 2010s

* Driven by Exercise Walking & Running
* Time and expense are more controllable

Open Water ‘“

46 47 38
1890s 2000s 2010s

* Decline driven by Boating (Motor}
« Gas prices likely an influence

1990s 2000s 2010s

* Mixed results in the 2010s
* Archery bolstering recent participation

Individual y

1 139
i I__I 122

1990s 2000s 2010s
* Driven by declines in Bowling, Swimming,
and Golf

Indoor Games *

61 56
.— | . | 41

1990s 2000s  2010s

= Driven by declines in Billiards
* Slower housing market likely an influence

* Segments include sports/activities tracked since the 1990s
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Outdoor *'
140
134 ‘ | 135
1990s 2000s 2010s

* Hiking continuing to increase
* Camping {Vacation/Overnight) declining

Snow b
16 15 13
. e e
1990s 2000s 2010s

* Snowboarding popularity decreasing
* Recent warm winters likely an influence
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* Fewer kids bike riding than in the past
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Organized vs Recreational Participation

Below is an overview of organized participation vs recreational participation in terms of percent of time played during 2023. The
charts below summarize what percent of time participants spent playing a given sport/activity in an organized (high school team,
park district team, regular league, etc.) vs. recreational (just playing with family or friends, etc.) manner.

Organized vs. Recreational Participation
% Time Played in 2023

Baseball Basketball Bowling Football (Flag) Football (Tackle)

Football (Touch) Golf Gymnastics Hockey (Ice) Lacrosse

Soccer Softball Swimming Tennis Volleyball

M Organized ® Recreational
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Organized vs Recreational Participation

Below is an overview of organized participation vs recreational participation played during 2023. The charts below summarize what
percent of participants played a given sport/activity in an organized (high school team, park district team, regular league, etc.) vs.
recreational (just playing with family or friends, etc.) manner.

Organized vs. Recreational Participants in 2023

Baseball Basketball Bowling Football (Flag) Football (Tackle)
Total - 11.1M Total — 24.2M Total — 27.4M Total — 6.2M Total — 6.8M

Football (Touch) Golf Gymnastics Hockey (Ice) Lacrosse
Total - 7.5M Total - 20.5M Total - 6.1M Total — 3.5M Total - 2.7M

Soccer Softball Swimming Tennis Volleyball
Total - 15.3M Total - 8.4M Total - 44.9M Total - 15.1M Total - 10.9M

M Organized Only W Recreational Only i Both
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Cardio Fitness

/

Participation (in millions)

/

Frequency of Participation

y’

Infrequent
(6-24)

\

Participation (MM)

3.1

2.9

3.9

6.2

11.9

13.8

20.6

929 91
85.7 86.1
78.1 75.2 75.2 77.2
47.1 47.3
38.4 39.3 38.8 439 Cg
36.7 418 45.9 47.2
367 359 384 : 42.6
34.7 :
n/a n/a
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 74 4.8 < $15,000 56
18-24 | 120 10.6 $25K - $34K =
25-34 s 134 18.9
$35K - S49K 75
35-44 |l 115 15.9
S50K - $74K 84
45-54 |l 97 12.3
75K - S99K 111
55-64 | 79 10.5 2 2
65-74 | i 77 8.2 S100K - $149K 116
sl 67 124

&

. /
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

97

95

100
78

99

Pa rtici\gation
(MM)
4.2

11.3
13.5
4.8
19.1
4.7
10.6
8.2

)/




Strength Training

/

Participation (in millions)

\

/

\_

Frequency of Participation

Infrequent
(6-24)

\

Participation (MM)

2.6

2.3

3.0

4.9

9.8

11.3

15.6

73.4 74.5
68.8 68.9
58.6 59.9 62.4
38.5 39.8— - 404
312 318 __337 AL
30.3 32.2 33.5 334
595 =281 < 7187 : :
n/a n/a
2014 2015 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation /
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 62 3.1 < $15,000
12-17 |l 112 7.2 S].SK-$24K
18-24 | 139 9.7 $25K - 434K
25-34 | 145 16.0
S35K - $49K
35-44 | 114 12.4
S50K - $74K
45-54 | 86 8.5
S75K - S99K
55-64 | 81 8.3
65-74 sl 73 6.1 S-SRI
sl 57

&

52 /
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22.7
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

99
96

99

Pa rtici\gation

(MM)
3.4

8.9
10.4
3.9
15.1
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Participation Overview Snapshots

Participation Definitions

A participant is defined as an individual 7 years of age or older who participates in a sport/activity at least 2 days per
year for all sports/activities except bicycle riding, exercise walking, exercising with equipment, running/jogging,
swimming, weightlifting, and work out at club/gym/fitness studio. For these fitness activities, participation is defined
as 6 days or more during the given year.

Frequent, Occasional, and Infrequent participation are defined within the frequency pie chart on the following pages.
As an example, “Frequent (50+)” means a person must have participated at least 50 days during the year to be
considered a frequent participant.

Explanation / Example of an Index

An index removes bias towards participation in larger segments of the population by focusing on concentration of
participation within a given segment. It determines if participation within that segment is under- or over-developed
as compared to the other segments being examined.

(\\q Age Group

Q\eo Index Participation (MM)

7-11 @ <€— There were 3.2 million participants, representing 26.1% of total participation

12-17
The index of 356 means that 7 — 11 year olds were about 3 7 times more likely

to participate in the sport/recreational activity than the national population.
An index of 100 would represent the average.

18-24
25-34

35-44 7 — 11 year olds represented 7.3% of the total U.S. population (for all ages 7 years &

45-54 older)

55-64 Index Calculation = 26.1% + 7.3% x 100
65-74

75+
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Archery (Target)

Participation (in millions)

/

N

Total Participation

8.3 8.4 8.3 3.0 27 - 29

- 6.3
5:5 . . .

5.5 5:3 5.0 49 ‘= 5.4 5.5

3.7 - 4.1

28 2.9 3:0 3.0 2:8 3:0 ~F
: 1.8 19 =2

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Male Participation

Frequency of Participation

\

Infrequent
(2-4)
39.3%

By Age Group

Participation (MM)

N\

7-11 0.6
12-17 225 1.2
18-24 | 145 0.9
25-34 |l 179 1.7
35-44 |l 109 1.0
45-54 | 56 0.5
55-64 [ 35 0.3
65-74 | 29 0.2

L

NATIONAL SPORTING GOODS ASSOCIATION

00 /

Female Participation j
By Household Income

Participation (MM)

-

Index

< $15,000 0.2
$15K - $24K 0.2
$25K - $34K 0.2
$35K - $49K 0.3
$50K - $74K 108 1.0
$75K - $99K 121 1.0
$100K - $149K 102 1.2
K$150|<+ 122 1.9/
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By U.S. Region @

(MM)

-

Index

New England 0.2
Middle Atlantic 0.8
East North Central 0.9
West North Central 0.4
South Atlantic 1.2

East South Central 0.3
West South Central 0.6
Mountain 156 0.8

K Pacific 116




Backpack/Wilderness Camping

Participation (in millions)

N

12.0 12.3 12.6 12.4 122 12.5 12.6 12.4 11.9 12.4
8.3
7.6 7:6 7.6 75 7:6 8:0 7.3 74
6:8 :
5:2 &7 5:0 4.8 47 4:9 49
3 : § ; ° 4.3 4.4 4.6 :
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

Frequency of Participation

\

Infrequent
(2-4)

46.3%

By Age Group

Participation (MM)

-

00 /

Index
1.2 < $15,000 0.3
i $15K - $24K 0.3
11 $25K - $34K 0.4
3.5
$35K - $49K 0.8
2.8
$50K - $74K 1.3
1.2
75K - $99K 2.0
0.7 > >
04 $100K - $149K 2.7

k$150K+

Female Participation j
By Household Income

Participation (MM)

4.7

NATIONAL SPORTING GOODS ASSOCIATION
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/ By U.S. Region @

Index (MM)
New England 70 0.4
Middle Atlantic 78 1.2
East North Central 55 1.0
West North Central 59 0.5
South Atlantic 97 2.4
East South Central 66 0.5
West South Central 136 2.1
Mountain 160 1.5

k Pacific




Baseball

12.2

Participation (in millions)

12.1 121 12.2

N

Frequency of Participation

Infrequent
(2-9)
44.5%

\

1148 s 1 - e VS WP
- 9.5 9:5 95 9:3 9:5 9.3 92 9.4
8:3
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 264 2.0 < $15,000 0.4
12-17 1.8 $15K - $24K 0.3
18-24
8 1.8 $25K - $34K 0.3
25-34 2.2
$35K - $49K 0.7
35-44 2.2
S50K - S74K 1.3
45-54 0.7
55-64 03 $75K - $99K 130 1.9
65-74 02 $100K - $149K 134 2.9

&

00 /
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k$150K+ 110 3.1/
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/ By U.S. Region

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

72

47

46

121

107

106

85

Pa rtici\gation

(MM)
0.4

1.7
1.7
0.3
2.4
0.3
1.2
0.9




Basketball

Participation (in millions)

24.8 24.8 z 24.9 25.2
23.7 =z 239 .o 23p 22
18.8 18:8

1og- = 185 T T ABE T - 1m D = e 33 = = 73 = =177

68 6.3 6.1 6.5 6:0 6:4 5.4 5.3 5.9 6.4

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 182 3.0 < $15,000 . 64
12-17 4.3 S15K - $24K = 57
18-24
4.2 $25K - $34K 85
25-34 6.0 _
$35K - $49K 80
35-44 4.2
S50K - S74K 96
45-54 1.6
o 0 $75K - $99K 122
65-74 0.3 $100K - $149K 104
114

&

00 /
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/

Frequency of Participation

Infrequent
(2-9)
36.2%

\

k$150K+

Participation (MM)

0.9

0.6

1.2

1.7

3.5

3.9

4.8

”j
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By U.S. Region

-

k Pacific

Pa rtici\gation

Index (MM)
New England 54 0.6
Middle Atlantic 97 3.0
East North Central 103 3.5
West North Central 59 0.9
South Atlantic 91 4.4
East South Central 78 1.1
West South Central 126 3.8
Mountain 113 2.1

122




Bicycle Riding

Participation (in millions)

\

/

Frequency of Participation

Infrequent
(6-24)
59.9%

\

Participation (MM)

1.3

1.2

1.4

2.6

6.0

6.2

9.0

430 428 M6 44
35.6 36.0 36.2 36.4 371 37.8
253 25.6 26.1 23.9
19.6 20.4 21.0 21.3 21.9 21.9
18.5
16.0 15.6 15.2 15.1 15.3 15.8 17.7 17.3 18.2
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Participation (MM) Index
7-11 5.7 < $15,000
12-17 5.2 $15K - $24K
18-24 |
78 e $25K - $34K
25-34 | 111 7.0
$35K - $49K
35-44 |l 113 7.0
S50K - S74K
45-54 | 83 4.7
55-64 |l 78 4.6 S75K - $99K 111
65-74 | 76 3.6 $100K - $149K 112
sl 50 127

&

16 /
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13.y
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

104
92
124
114
98

72

Pa rtici\gation

(MM)
2.0

4.9
7.4
3.1
8.5
1.8
4.5
3.6




Billiards/Pool

/

Participation (in millions)

/

Frequency of Participation

\

Infrequent
(2-4)
33.0%

22.3
208215213210 504307 20.6 215
19.6
14.0 4.2
13: 439 140
190 36 13.3 13=3 123 13-4
84
7.9 7-3 7.4 71 74 7.3 72 8.2 72
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 58 0.8 < $15,000 81 1.0
12-17  fd 92 1.7 $15K - $24K 98 1.0
18-24 |
124 2.5 $25K - $34K 89 1.1
25-34 | 173 5.5
$35K - $49K 94 1.8
35-44 | 133 4.2
S50K - S74K 94 3.0
45-54 | 105 3.0
o 20 . $75K - $99K 110 3.1
65-74 i 49 12 $100K - $149K 108 4.4
32 102

&

0 /

k$150K+

5.5/

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

Copyright 2024
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By U.S. Region

/ Pa rtici\gation

Index (MM)
New England 0.9
Middle Atlantic 2.6
East North Central 3.1
West North Central 11
South Atlantic 3.9
East South Central 1.1
West South Central 2.8
Mountain 157 2.6

k Pacific




Boating (Motor/Power)

Participation (in millions)

N

Frequency of Participation

\

Infrequent
(2-4)
38.1%

15.4 15.5 . 15.4 15.5
14.1 14.1 14.4 14.9 153 146
89 5.6
7.9 8.8 80 8:5 838 85 84 8:5
6:2 64 64 6:5 66 6.3 64 7:0 6:9
5.4
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 |sssd 104 1.1 < $15,000 0.3
12-17 | 96 13 $15K - $24K 0.4
18-24 |
8 110 1.6 $25K - $34K 0.5
25-34 | 116 2.7
$35K - $49K 0.9
35-44 | 106 2.4
S50K - $74K 2.3
45-54 |l 97 2.0
o 28 1.9 $75K - $99K 2.0
65-74 | 107 19 $100K - $149K 113 3.3
el 63 140

&

07 /

NSGA____
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By U.S. Region

Index

Pa rtici\gation

(MM)

-

New England 0.8
Middle Atlantic 1.2
East North Central 2.2
West North Central 174 1.7
South Atlantic 33

East South Central 1.2
West South Central 1.7
Mountain 1.5

k Pacific




Bowling

/

Participation (in millions)

/

Frequency of Participation

Infrequent

(2-4)
53.4%

\

344 352 347 320 334 339
27.6 = 27.4
25.0
18.1 e 189 182 181
13.9 15.4 15.7 15.2
16.3 164 160 151", 158 '
T 12.2 13.7 12.0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 110 2.0 < $15,000 = 73 1.2
12-17 e 136 3.2 $15K - $24K 75 1.0
18-24 |
154 3.9 $25K - $34K 97 1.5
25-34  |sssssd 150 6.1
$35K - $49K 88 2.1
35-44 | 107 4.2
S$50K - $74K 110 4.5
45-54 | 93 3.4
o 7 . $75K - $99K 123 4.4
65-74 ad 41 12 $100K - $149K 92 4.8
M 24

&

0 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

k$150K+

By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

104 7.2/

Copyright 2024
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k Pacific

Index

artici\gation

(MM)
1.2

3.1
4.1
1.9
5.1
2.0
3.0
2.6




Boxing

/ Participation (in millions) \ / Frequency of Participation \

5.3 )
i 4.6 4.6 4
34 3.6 3.6 3.7 3.7 3.7 - i 3.7 Infr(t;t_}:)ent
; 30.5%
22 2.4 2:3 24 2:3 2:3 =2
12 4.2 1-3 13 4 14 #.6 15 . +6

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

k Total Participation Male Participation Female Participation / k /
/ By Age Group \ / By Household Income \ / By U.S. Region Partici%
Index Participation (MM) Index Participation (MM) Index (MM)

7-11 [— 151 0.5 < $15,000 97 0.3 New England 33 0.1
12-17 | 156 0.7 $15K - $24K 0.2 Middle Atlantic 0.6
- East North Central

18-24 1.2 $25K - $34K 02 ast North Centra 0.5

25-34 1.4 West North Central 0.1
$35K - $49K 0.3

35-44 1.0 South Atlantic 1.0
S50K - $74K 107 0.9

45-54 0.3 East South Central 0.2

55-64 0.2 ST S 134°1.0 West South Central 0.7

6574 | 7 0.0 $100K - $149K 1.0 Mountain 125 0.5

Q+ 0 0_0/ K$150K+ 108 1.5/ K Pacific 175 1 y

Copyright 2024
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Camping (Vacation/Overnight)

Participation (in millions)

/

Frequency of Participation

Infrequent
(2-4)

48.8%

\

Participation (MM)

1.2

1.4

1.5

3.1

6.3

6.5

8.4

395 40.1 40.4 : 40.7 40.7 39.8 41.0 20.4
21.2 21.8 21.9 23.6 22.4 21.9 21.8 22.7 23.0 211
20.
1853 18.3 18.5 18.5 18.3 18.8 180 T 0.8 G5
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 152 4.2 < $15,000 51
12-17 | 156 5.5 $15K - $24K 72
18-24 |
8 3.3 $25K - $34K 63
25-34 |l 138 8.2
$35K - $49K 86
35-44 | 131 7.7
S50K - $74K 103
45-54 |l 90 4.8
o - G $75K - $99K 122
65-74 | 48 29 $100K - $149K 110
i 19 109

&

0s /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

k$150K+
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

84
84
101
133
85
79

96

Pa rtici\gation

(MM)
1.5

4.2
5.8
3.5
7.0
1.9
4.8
4.3

2/




Canoeing

Participation (in millions)

\

7.9 7.9 : 7.9 7.8 8.0
o 7.4 s 7.5 7.6
44 40 43;% 43 §'él 4 4.4 &l 4.4 &4
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 141 0.7 < $15,000
12-17 163 1.1 $15K - $24K
18-24
118 0.8 $25K - $34K
25-34 161 1.8
$35K - $49K
35-44 146 1.6
S50K - $74K
45-54 67 0.7
—_ cs " $75K - $99K 133
65-74 29 0.2 $100K - $149K 107
75+ | 0O 121

/

Frequency of Participation

Infrequent
(2)
40.8%

\

Participation (MM)

o_o/ K$150K+

NSGA____

0.2

0.2

0.2

0.5

1.0

1.3

1.5

2.3/

Copyright 2024
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By U.S. Region

-

New England

Index

Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain 183

k Pacific

artici\gation

(MM)
0.2

0.8
1.1




Cheerleading

/

Participation (in millions)

\

3.7
3.6 o s 37 35 3.6 i 3.5
34 ' 3k 3-4 3.t I, 36 31
2.9 :
2.7
(o 2:5 24
11
0.5 0'3 O~6 0-4 0.4 05 0‘4 0.5 0.4
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 361 0.9 < $15,000
12-17 297 0.9 $15K - $24K
18-24
03 $25K - $34K
25-34 0.8
$35K - $49K
35-44 0.5
S50K - $74K
45-54 0.1
e o $75K - $99K 115
65-74 0.0 $100K - $149K 135

00 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-19)

\

Participation (MM)

125

k$150K+

0.1

0.1

0.1

0.2

0.3

0.5

0.9

1.1/
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

119

117

153

Pa rtici\gation

(MM)
0.1

0.4
0.4
0.2
0.9
0.1
0.5
0.4




Dart Throwing

Participation (in millions)

\

112 1009
10.1 10.2 104
9.5 ~ et 91 9.4
6.6 6:7 6:9 6.6
6:0 6:0 5 5.8 59 5.8
4.2 423
0 >6 35 3.3 33 329 3.6 37
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 s 98 0.7 < $15,000
12-17 | 127 1.2 $15K - $24K
18-24 |
118 12 $25K - $34K
25-34 | 171 2.8
$35K - $49K
35-44 | 122 1.9
S50K - S74K
45-54 |l 95 1.4
o 28 ) $75K - $99K 100
65-74 | 33 0.4 $100K - $149K 124
il 16

&

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

o1 /

/

Frequency of Participation

Infrequent
(2-4)
34.0%

\

k$150K+

Participation (MM)

0.6

0.5

0.5

0.9

1.5

1.4

2.6

2.7/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

50
85
122
99
89
83

81

Pa rtici\gation

(MM)
0.2

1.2
1.9
0.7
2.0
0.5
1.1
1.2




Exercise Walking

/

Participation (in millions)

/

Frequency of Participation

Infrequent
(6-24)

\

125.0
115.3 1139 1102
104.3 106.3 105.7 104.5 106.1 106.5 :
ol 60:% 59:7 58:3 58.5 56 612 %) g%-g 60.1
47.6 49: ' :
404 462 46:0 4672 493
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation / k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 |l 48 3.6 < $15,000 70 4.5
12-17 |l 56 53 $15K - $24K 81 4.1
18-24 |
8 67 6.9 $25K - $34K 79 4.9
25-34 | 95 15.5
$35K - $49K 95 9.1
35-44 s 101 16.1
S50K - S74K 96 15.6
45-54 |l 109 16.0
o 128 _ $75K - $99K 106  15.1
65-74 | 137 16.8 $100K - $149K 110 226
Q+ hd 125 10,5/ K$150K+ 109 Zg.y

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

119

100

101

102

100

Pa rtici\gation

(MM)
5.9

13.8
15.8
7.2
22.5
5.8




Exercising with Equipment

Participation (in millions)

\

/

Frequency of Participation

\

Participation (MM)

1.4

1.5

2.0

3.8

7.2

7.4

10.5

: 57.1 56.5 58.3 57.2 58.2
55.1 56.3 55.5 544 %9.9
29.9 28.8 29.4 27.9 28.9 294 29.2 30.9 30.7 27.7
: 29.0
) 27.5 27.7 276 275 553 26.3 T S
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 29 1.0 < $15,000
12-17 e 74 3.4 $15K - $24K
18-24 |
126 63 $25K - $34K
25-34 | 125 9.8
$35K - $49K
35-44 s 104 7.9
S50K - S74K
45-54 |l 98 6.9
75K - K
5564 | | 102 2 $75K - $99 107
65-74 |— 113 6.7 $100K - $149K 106
bl 84

&

54 /

NATIONAL SPORTING GOODS ASSOCIATION

k$150K+

129 17.y
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

104

101

109

Pa rtici\gation

(MM)
2.5

6.7
8.1
2.9
11.6




Fishing (Fresh Water)

/

Participation (in millions)

29.4 29.5 29.7 29.9 30.3 293 29.5 30.2 29.9
205 20.3 20.4 20-8 202 20:3 202 19.9
183
1 8.9 94 9:5 9:5 9.1 9.3 10:0 9:9
2014 2015 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 | 119 2.4 <$15,000 | 68
12-17 |d 117 3.0 S15K - $24K = 79
18-24 |
116 33 $25K - $34K 85
25-34 | 139 6.1
$35K - $49K 103
35-44 |l 120 5.2
S50K - S74K 107
45-54 sl 85 3.4
o 26 o $75K - $99K 105
65-74 i 71 24 $100K - $149K 101
45 106

&

10 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)
35.7%

\

k$150K+

Participation (MM)

1.2

11

1.5

2.7

4.9

4.2

5.8

S.y

National Sporting Goods Association

Copyright 2024
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

130
111

127

Pa rtici\gation

(MM)
0.8

2.7
4.2
2.5
6.0
2.3
4.1
2.9




Fishing (Salt Water)

Participation (in millions)

N

101 101
9.4 9.7 91 9.2 9.2 9.6 9.5 9.6
6:7 = 6.7 6.6 65 67 6.7 66 6.9 *0
2:7 2.7 5 2.6 2:8 2:9 2.9 2ol 32 1
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation

Male Participation

7-11
12-17
18-24
25-34
35-44
45-54

55-64

65-74

&

By Age Group

Participation (MM)

Index
B 107 0.7
S 123 1.1
b 116 1.1
sl 148 2.2
— 127 1.9
e 78 1.0
hd 70 1.0
bl 65 0.7
el 48

04 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

Frequency of Participation

\

Infrequent
(2-4)
39.5%

Female Participation j
By Household Income

Participation (MM)

-

Index

< $15,000 0.3
$15K - $24K 0.3
$25K - $34K 0.3
$35K - $49K 0.6
$50K - $74K 1.2
$75K - $99K 117 1.6

$100K - $149K 2.1

141

K$150K+ 3.7/
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By U.S. Region @

(MM)

-

Index

New England 0.6
Middle Atlantic 1.2
East North Central 0.8
West North Central 0.1
South Atlantic 3.6

East South Central 0.3
West South Central 1.4
Mountain 0.6

k Pacific




Football (Flag)

Participation (in millions)

\

6.3 6.6 6.6 G5 6.3 6.5 s
54 5.6 54 5.7
54 5.0 51 4:9 4:9 e pe
1.6 1+6 %.6
12 2 1:3 = thevse 1:0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 248 1.0 <$15,000
12-17 224 1.2 $15K - $24K
18-24
0.9 $25K - $34K
25-34 1.5
$35K - $49K
35-44 1.3
S50K - S74K
45-54 0.2
—_ . $75K - $99K 138
65-74 0.0 $100K - $149K 124

&

\_

Frequency of Participation

\

Infrequent

(2-9)
51.3%

Participation (MM)

o_o/ K$150K+

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

0.2

0.2

0.1

0.3

1.0

1.2

1.5

1.7/
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/ By U.S. Region @

Index (MM)
New England 0.2
Middle Atlantic 0.7
East North Central 0.9
West North Central 0.2
South Atlantic 105 13
East South Central 0.1
West South Central 111 0.9
Mountain 110 0.5

k Pacific 144 1 y




Football (Tackle)

/ Participation (in millions) \ / Frequency of Participation \

7.8 7.9
A S A A M - e = -
- 67 6:6 6:5 63 6.7 6.6 -
- 6:2
58
5:4
Infrequent
(2-9)
43.0%
4
0:6 0.7 0:7 0.8 0:8 0:8 6:8 0.5 0.7
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

k Total Participation Male Participation Female Participation j k j
/ By Age Group \ / By Household Income \ / By U.S. Region Partici%
Index Participation (MM) Index Participation (MM) Index (MM)

7-11 0.9 < $15,000 0.3 New England 57 0.2
18-24 East North Central 88 5
8 s $25K - $34K 0.4 0.8
25-34 1.6 West North Central 82 0.4
$35K - $49K 0.4
35-44 1.0 South Atlantic 100 1.4
S50K - $74K 1.0
45-54 0.2 East South Central 113 0.5
55-64 0.2 SIS LI 125 11 West South Central 117 1.0
65-74 0.0 5100K - $149K 131 17 Mountain 92 05

Q+ o_o/ K$150K+
Copyright 2024
National Sporting Goods Association

1.6/ k Pacific 136 17

NATIONAL SPORTING GOODS ASSOCIATION 41




Football (Touch)

Participation (in millions)

\

9.5
8.9 9.2 9.2 9.2 8.9
e 8.2 8.1
3.6 77 8 >3 7-5 22 7.5
6:9 55 6.8 6/,
5:5
21
L +6 16 44 - 14 $4 — =5 1.5
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 240 1.2 < $15,000
12-17 186 1.2 $15K - $24K
18-24
208 15 $25K - $34K
25-34 1.8
$35K - $49K
35-44 1.3
S50K - S74K
45-54 0.3
—_ " $75K - $99K 133
65-74 0.1 $100K - $149K 131

&

00 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent

(2-9)
50.3%

\

k$150K+

Participation (MM)

0.3

0.3

0.4

0.5

0.9

1.3

1.9

1.9/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

111

110
111

152

Pa rtici\gation

(MM)
0.1

0.9
0.9
0.2
1.7
0.3
1.0
0.6




Golf

Participation (in millions)

/

N

Frequency of Participation

\

Infrequent
(2-9)

48.8%

20.1 19.7 20.5
18.4 18.6 18.5 17.9 17.7 17.9 19.0
140 139 13-8 135 13.4 133 i 14:3 149 1.6
44 4.7 477 4.4 o 4:6 = 4.7 4.8 78
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 |l 69 1.0 <$15,000 0.3
12-17 |l 72 1.3 $15K - $24K 0.4
18-24 |
8 114 2.2 $25K - $34K 0.5
25-34 | 128 3.9
$35K - S49K 1.0
35-44 | 124 3.7
S50K - $74K 2.2
45-54 sl 86 2.3
o 28 ~ $75K - $99K 3.1
65-74 |l 99 23 $100K - $149K 4.6
hessd 109 152

3 -

k$150K+

7.9/

NSGA____
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/ By U.S. Region @

Index (MM)
New England 104 1.0
Middle Atlantic 106 2.7
East North Central 113 3.3
West North Central 76 1.0
South Atlantic 106 4.4
East South Central 51 0.6
West South Central 84 2.1
Mountain 109 1.7

111

k Pacific




Gymnastics

Participation (in millions)

N

Total Participation

6.1 6.1
e 4 58 6.0 6.0 59
: - 51 5.3
2l 34 ' 3.5
207
1.6 =7 17 8
122 3.3 16 .3 15
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Male Participation

Female Participation j

Frequency of Participation

Infrequent
(2-9)
42.3%

\

By Age Group

By Household Income

By U.S. Region

N\

&

w

Index Participation
7-11 13
12-17 1.2
18-24 | 91 0.5
25-34 | 175 1.6
35-44 sl 120 1.1
45-54 @ 37 0.3
55-64 || 10 0.1
65-74 | 8 0.1

0 o.o/

k$150K+

Participation (MM)

Index

< $15,000 0.1
$15K - $24K 0.2
$25K - $34K 0.1
$35K - $49K 0.3
$50K - $74K 0.6
$75K - $99K 164 1.3
$100K - $149K 142 1.7

1.7/

-

artici\gation

NATIONAL SPORTING GOODS ASSOCIATION
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k Pacific

Index (MM)
New England 140 0.4
Middle Atlantic 112 0.9
East North Central 69 0.6
West North Central 59 0.2
South Atlantic 103 13
East South Central 41 0.1
West South Central 90 0.7
Mountain 107 0.5

146




Hiking

Participation (in millions)

/

Frequency of Participation

Infrequent
(2-4)
30.5%

\

54.4
51.8
464 481 20 et
sma1 420 429 89
28.2
26.6 25.9 26.2
213 215 21.7 23.2 232 22 76.2
: i ST = 555 729 23.9 229 ' 25.4
19.8 20.5 ' '
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 |l 86 3.0 < $15,000 1.5
12-17 |esssd 101 4.5 $15K - $24K 1.6
18-24 |
8 108 5.2 $25K - $34K 16
25-34 s 130 10.0
$35K - S49K 3.6
35-44 | 121 9.1
S50K - $74K 6.9
45-54 |l 100 6.9
o 94 a0 $75K - $99K 118 8.1
65-74 i 80 46 $100K - $149K 118 11.6
hal 43 1.7 119 15.

&

)

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

k$150K+
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

106

103
83
87

75

Pa rtici\gation

(MM)
2.5

5.7
7.2
3.4
8.8
2.6
4.8
5.5

=/




Hockey (Ice)

/

Participation (in millions)

\

Total Participation

Male Participation

3.5
3.4 33 3.4 33 3.3 3.3 3.2 3.2 3.2
2:9
2.6 277 96 2-5 2:6
: - : 2.4 :
24 24 9.2
1.3
0.7 07 0.7 0:8 07 0.8 —~ 08 08
04
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

0.5

0.6
0.5
0.9
0.7
0.2
0.2
0.0

00 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)

\

By Household Income

-

< $15,000

32
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Index

Participation (MM)

0.1

0.0

0.1

0.1

0.4

0.6

1.1

“j

Copyright 2024

National Sporting Goods Association
46

By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

65
68
117
47
122
8

77

Pa rtici\gation

(MM)
0.1

0.3
0.6
0.1
0.9
0.0
0.3
0.4

-/




Hunting with Bow & Arrow

Participation (in millions)

/

N

Frequency of Participation

Infrequent
(2-4)
41.7%

\

6.9 6.9
6.4 <ol
5.9 S 5.8 5.9 5.9 6.0
59 54
48 ’ 5:0 4.6
4.5 4D 43 43 44 :
2.0
P . 17 16 +5 1:6 .6 2.5 14
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 112 0.5 < $15,000 59 0.2
12-17 | 161 0.9 $15K - $24K 49 0.2
18-24 |
8 103 0.6 $25K - $34K 73 03
25-34 |l 179 1.8
$35K - $49K 54 0.3
35-44 |l 141 1.4
S50K - $74K 97 1.0
45-54 |l 64 0.6
5564 e 60 " $75K - $99K 116 1.0
65-74 §d 30 02 $100K - $149K 124 1.6
M 23 116

&

o1 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

z.y

K$150K+
Copyright 2024

National Sporting Goods Association
Ly

By U.S. Region

-

Index
New England 46

Middle Atlantic 76

East North Central 126
West North Central 68
South Atlantic 101

East South Central 83

West South Central 89
Mountain 123
127

k Pacific

Pa rtici\gation

(MM)
0.1

0.6
1.2
0.3
1.4
0.3
0.7
0.6




Hunting with Firearms

/

Participation (in millions)

18.0 18.3
’ 15.4
144 147 14:8 +4:3 14.4 141 147 141,
’ 133
I1.5
3: 3.0 3:2 3.4 31 34 35 X 2.8 39
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 s 69 0.7 < $15,000 44
12-17 | 101 1.3 $15K - $24K 87
18-24 |
150 2.2 $25K - $34K 88
25-34 | 142 3.2
$35K - $49K 59
35-44 e 121 2.7
S50K - $74K 99
45-54 |l 85 1.7
o 20 w $75K - $99K 111
65-74 | 68 1.2 $100K - $149K 121
=l 51 112

&

0s /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)
39.7%

\

k$150K+

Participation (MM)

0.4

0.6

0.8

0.8

2.3

2.3

3.5

4.7

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

27

108
134
87
107

116

Pa rtici\gation

(MM)
0.2

1.5
2.4
1.3
2.7
1.0
2.2
1.7




Ice/Figure Skating

Participation (in millions)

\

Total Participation

Male Participation

8.8 9.0
8.3 8.6 8.7 s 86 8.3 8.3 83
5l
551 5.1 52 5% 551 48 - 48 46
39 3.5 3=5 3.6 36 55 25 37 36 4.3
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

1.4

1.6
11
2.3
1.7
0.5
0.3
0.1

00 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)

49.3%

-—-d

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Index

Participation (MM)

0.2

0.2

0.3

0.3

0.8

1.4

2.0

3.5/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

119
116
71
56
87
17

84

Pa rtici\gation

(MM)
0.5

1.3
0.9
0.3
1.6
0.1
0.9
1.1




In-Line Roller Skating

/

Participation (in millions)

\

Total Participation

4.9 4.9
4.7 4.6 4.7
- 4.5

4.4 4.4 4.3 42
27 28 2.6 25 24 2.5 2.5 2.4

- 2.3 2'1 2 4
20 2.1 20 270 179 1.9 2.0 2.1 22 :
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Male Participation

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

0.8

0.9
0.6
1.2
0.9
0.3
0.2
0.0

00 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)

45.6%

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Index

Participation (MM)

59

80

54

84

101

102

123

111

0.2

0.2

0.2

0.4

0.7

0.7

1.1

1.7

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

Pa rtici\gation

(MM)
0.1

0.5
0.6
0.3
0.9
0.2
0.6
0.5




Kayaking

Participation (in millions)

10.6 10.7 11.0

10.0
9.0 9.2 9.6
5.9 6.3 6.1 59
5.0 5.1 5.0 5.3 2.4 5.8 5.9
4.6 5.3 5.1 52 :
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation /
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 |l 91 0.7 < $15,000
12-17 | 111 1.1 $15K - $24K
18-24 |
127 14 $25K - $34K
25-34 s 121 2.1
$35K - S49K
35-44 | 115 2.0
S50K - $74K
45-54 s 103 1.6
55-64 | 111 1.8 =SBl
65-74 | 57 08 $100K - $149K
M 31 158

&

/

\_

Frequency of Participation

Infrequent

(2)

\

0_3/ K$150K+

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

Participation (MM)

0.3

0.4

0.3

0.7

1.4

1.8

2.0

4.7/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

Pa rtici\gation




Lacrosse

/ Participation (in millions) \ / Frequency of Participation \

28 229 2.9 2.9 8 28 57
2.6 2.6 25
=9
1:
8 - = 17 7 e 6 17 t.7
13 Infrequent
10 1.0 il 1.4 il 1:0 0.9 o 1.0 (2-9)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

k Total Participation Male Participation Female Participation j k j
/ By Age Group \ / By Household Income \ / By U.S. Region Partici%
Index Participation (MM) Index Participation (MM) Index (MM)

7-11 | 162 0.3 < $15,000 0.1 New England 0.1
12-17 0.5 $15K - $24K 0.0 Middle Atlantic 118 0.4
- East North Central

18-24 0.5 425K - $34K . ast North Centra 0.3

25-34 0.7 West North Central 0.0
$35K - $49K 0.1

35-44 0.4 South Atlantic 111 0.6
S50K - $74K 0.4

45-54 0.2 East South Central 0.0

55-64 0.1 ST S e us West South Central 0.2

QWL 0.0/ k$150|<+ 138 1.(% K Pacific 175 0 y
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Martial Arts/MMA/Tae Kwon Do

Participation (in millions)

\

Total Participation

Male Participation

6.6
e 6.2 6.0 6.0 6.0 e 6.0
’ 5.2 5.3
41 4.1 4:0 3.9 3:9 4:0 3.8 40
: 3:6 36
2.5
2+ 232 2.4
: 2:0 20 +.8 =5 17 220
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

/

Frequency of Participation

Infrequent

(2-9)
39.1%

\

0.9
1.1
0.9
1.5
0.9
0.2
0.4
0.1

NATIONAL SPORTING GOODS ASSOCIATION

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

o_o/ K$150K+

61

66

59

73

80

\ / By Household Income \
Participation (MM) Index Participation (MM)

122

117

122

0.2

0.2

0.2

0.4

0.7

1.0

1.3

1.8/

National Sporting Goods Association
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New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

/ By U.S. Region
Index

41

97

82

54

85

130

92

Pa rtici\gation

(MM)
0.1

0.7
0.7
0.2
1.0
0.5
0.7
0.7




Mountain Biking (Off Road)

N

Participation (in millions) Frequency of Participation

\

7.5
7.0
6.4
6.0
5.4 5.6 5.7 5.6 5.6 5.6
49 i 47
L], 41 :
37 3.6 Sl Sl 3-8 Infrequent
26 (2-4)
Jems] 2.2 50.6%
1 2.0 6 1.9 =9 i) 19
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation

Female Participation j

By Age Group By Household Income By U.S. Region

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

Participation (MM)

0.6

0.6
11
2.1
14
0.5
0.5
0.1

00 /

NATIONAL SPORTING GOODS ASSOCIATION

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Participation (MM)

Index

56
77
58
54
101
93
119
129

0.2

0.3

0.2

0.3

1.1

0.9

1.6

2.3/

National Sporting Goods Association
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-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

25

151

180

Pa rtici\gation

(MM)
0.1

0.6
0.9
0.3
1.3
0.1
0.8
0.8




Muzzleloading

/ Participation (in millions) \ / Frequency of Participation \

3.0
2.7 2.7 2.7 2.7 2.7 2.7 2.8 2.7 -
23 2.4 2:4 2.3 2:3 23 2.4 2:3 55
2:0
Infrequent
1.0 (2:3)
55.8%
04 0.3 03 0.4 04 04 0.4 0.4 0.4 -
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation Female Participation j k j
By Age Group \ / By Household Income \ / By U.S. Region Partici%
Participation (MM) Index Participation (MM) Index (MM)

N\

7-11 0.3 < $15,000 0.1 New England 31 0.0
12-17 0.4 $15K - $24K 01 Middle Atlantic 107 0.4
- East North Central

18-24 0.3 425K - $34K . ast North Centra 0.4

25-34 0.8 West North Central 0.1
$35K - $49K 0.1

35-44 0.5 South Atlantic 113 0.7
S50K - $74K 0.4

45-54 0.3 East South Central 0.1

55-64 0.1 ST S e g West South Central 0.3

65-74 0.1 $100K - $149K 0.6 Mountain 0.2

Q‘L 0.0/ K$150K+ 125 1.(% k Pacific 160 oy
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Paintball Games

/ Participation (in millions) \ / Frequency of Participation \

5.1 53 53 5.3
4.8 4.9 47 as 4.9 4.7
37 3.8 3:8
3.4 3.4 39 3-3 34 3.4
3.0 Infrequent
(2-3)
1.8 ‘ 46.0%
L7 15 15 +5 15 35 == =

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

k Total Participation Male Participation Female Participation j k j
/ By Age Group \ / By Household Income \ / By U.S. Region Partici%
Index Participation (MM) Index Participation (MM) Index (MM)

7-11 |— 179 0.6 < $15,000 68 0.2 New England 69 0.2
- East North Central
18-24 | 162 0.8 $25K - $34K €0 0.2 ast North Centra 86 0.6
25-34 201 1.6 West North Central 34 0.1
$35K - $49K 43 0.2
35-44 0.8 South Atlantic 107 1.1
S50K - $74K 129 1.0
45-54 0.2 East South Central 101 0.3
55-64 0.2 SIS LI 114 0 West South Central 128 08
Q+ 0_0/ k$150K+ 112 1.5/ k Pacific 130 1y
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Pickleball

Participation (in millions)

\

9.9
6.4
5:4
4.4
3.6 377
2.1 28 241 27
nfa  n/a 1.7 19 20 : : 15
4==-br=-bd---9g--"H
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 sl 69 0.5 < $15,000 28
12-17 |l 116 1.0 $15K - $24K
18-24 | 160 1.5 $25K - $34K
25-34 | 143 2.1
$35K - $49K
35-44 |l 82 1.2
S50K - $74K
45-54 sl 102 1.3
o 83 11 $75K - $99K
65-74 [ 83 0.9 $100K - $149K

&

b 40 0.3/

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)
35.4%

\

k$150K+

Participation (MM)

163

0.2

0.2

0.2

0.4

1.2

1.4

1.9

4.(,

Copyright 2024

National Sporting Goods Association
Y/

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

/ By U.S. Region
Index

99

106

93

73

138

72

Pa rtici\gation

(MM)
0.4

1.3
1.3
0.5
2.8
0.4
0.7
0.8




Pilates

/

Participation (in millions)

N

Frequency of Participation

\

Infrequent
(2-5)
30.9%

By U.S. Region

e 6.7
55 5.6 5.5 5.7 5.7 e - 58 5'3
4:6 a4 &5 4.6 4=7 4:8 ’ 4.5 427
4.0
2.0
09 1.2 11 4 % +0 44 .1 13 g
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation / k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 sl 84 0.4 < $15,000 54 0.2
12-17 |l 73 0.4 $15K - $24K 62 0.2
18-24 |
8 o1 0.6 $25K - $34K 64 0.2
25-34 | 176 1.7
$35K - S49K 67 0.4
35-44 | 154 1.5
S50K - $74K 85 0.8
45-54 s 105 0.9
5564 e 61 " $75K - $99K 120 1.1
65-74 il 57 04 $100K - $149K 107 1.3
M 30 130

&

02 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

K$150K+

2.2/
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-

K Pacific 126

Index (MM)
New England 68 0.2
Middle Atlantic 99 0.8
East North Central 108 1.0
West North Central 58 0.3
South Atlantic 97 13
East South Central 86 0.3
West South Central 116 1.0
Mountain 80 0.4

Pa rtici\gation




Running/Jogging

Participation (in millions)

46.0

\

/

Frequency of Participation

\

Infrequent
(6-24)
34.5%

Participation (MM)

1.2

0.9

1.5

2.7

5.7

6.6

9.7

43.0 445 44.9 43.8 44.2 45.7 45.0 45.0 43.1
25.9
215 235 238 __238_ _ 53, . 248257 29 _ 242
21.5 210 211 212
21.1 20.0 20.0 19.1 19.1 186
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index
7-11 sl 94 2.8 < $15,000
12-17 | 141 5.2 $15K - $24K
18-24 |
149 6.0 $25K - $34K
25-34 s 161 10.3
$35K - $49K
35-44 | 142 8.9
S50K - $74K
45-54 sl 95 5.4
5564 e 50 ~ $75K - $99K 116
65-74 [ 26 1.3 $100K - $149K 118
i 9 126

&

0_3/ K$150K+

NSGA____

13.7

NATIONAL SPORTING GOODS ASSOCIATION
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/ By U.S. Region @

Index (MM)
New England 98 1.9
Middle Atlantic 86 4.6
East North Central 104 6.4
West North Central 75 2.1
South Atlantic 92 8.0
East South Central 67 1.7
West South Central 117 6.2
Mountain 101 3.4

127

k Pacific




Scuba Diving (Open Water)

/ Participation (in millions) \ / Frequency of Participation \

2.6
2.5 2.5
24 2.4 23 22 2.3 9.9 2.2
15 6 Infrequent
13 3 122 .
4.0 10 ’ 00
08 03 1.0 0.9 1:0 0:9 o

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation Female Participation j k j
By Age Group \ / By Household Income \ / By U.S. Region Partici%
Participation (MM) Index Participation (MM) Index (MM)

N\

7-11 196 0.3 < $15,000 29 0.0 New England 0.1
12-17 | 166 0.4 $15K - $24K 01 Middle Atlantic 0.4
18-24 East North Central .

8 e 116 03 $25K - 434K 0.0 ast Nor entra 0.3
25-34 204 0.8 West North Central 0.1

$35K - $49K 0.1
35-44 | 137 0.5 South Atlantic 0.5
S50K - $74K 0.3
45-54 | 28 0.1 East South Central 0.1
55-64 | 51 0.2 ST S LY 0.5 West South Central 0.3
65-74 | 5 0.0 $100K - $149K 125 0.6 ViErEl 0.3
Q+ 0 0,0/ K$150K+ 136 0.9/ K Pacific oy
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Skateboarding

Participation (in millions)

\

7.2
6.8 6.7 6.5
5.4 5.7 5.4 5.5 54 5.5
4.7 4.3
45 43
38 3.8 3.8 e 3-8 4:0
+8 2.4 2.2 D S =)
17 - 16 1.6 1.5 1:6
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

/

Frequency of Participation

\

Infrequent
(2-9)
33.0%

By Age Group

Participation (MM)

-

00 /

k$150K+

By Household Income

Participation (MM)

Index

1.2 < $15,000 | 53
1.6 $15K - $24K 80
13 $25K - $34K | 71
1.7

$35K - $49K 95
0.9

$50K - $74K 96
0.2

75K - $99K 105
0.1 > >
0.0 $100K - $149K 117
111

0.2

0.3

0.3

0.6

1.0

1.0

1.6

z.y

NATIONAL SPORTING GOODS ASSOCIATION

Copyright 2024

National Sporting Goods Association
61

/ By U.S. Region @

Index (MM)
New England 0.3
Middle Atlantic 0.5
East North Central 0.8
West North Central 0.1
South Atlantic 1.4
East South Central 0.2
West South Central 0.9

Mountain 190 1.0

178

k Pacific




Skiing (Alpine)

Participation (in millions)

\

Total Participation

Male Participation

6:7
5.9 6.1 5.8 5.9 5.9 6.0 o 6.1 6.0
34 35 35 3.4 34 34 =L 35 3.5 gg
2:6 2.6 o 24 25 2:5 2.7 2:6 25 '
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation j

7-11
12-17
18-24
25-34
35-44
45-54

55-64

65-74

&

By Age Group

Participation (MM)

Index
s 120 0.5
e 178 1.0
b 116 0.7
sl 169 1.7
s 128 1.3
i 81 0.7
55 0.5
M 32 0.2

0 o.o/

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-3)
41.4%

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

In

25

29

25

27

dex

Participation (MM)

69

83

145

167

0.1

0.1

0.1

0.2

0.7

0.7

1.9

2.9/

National Sporting Goods Association
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By U.S. Region

-

k Pacific

artici\gation

Index (MM)
New England 105 0.3
Middle Atlantic 117 1.0
East North Central 101 1.0
West North Central 52 0.2
South Atlantic 106 1.5
East South Central 45 0.2
West South Central 59 0.5
Mountain 154 0.8

121




Skiing (Cross Country)

/

Participation (in millions)

N

Frequency of Participation

\

Infrequent
(2-3)

43.8%

2.9
24 24 23 23 23 23 23 24 2:3
L7
1.3 13 13 1.2 1.2 1.2 13 1.3 13
Lt 1.1 0 117773 11 11 173 1.2 1.2
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 sl 166 0.3 < $15,000 d 25 0.0
12-17 | 151 0.4 $15K - $24K 0.1
18-24 |
8 139 0.4 $25K - $34K 0.0
25-34 | 158 0.7
$35K - $49K 0.1
35-44 |l 149 0.6
S50K - S74K 0.3
45-54 | 52 0.2
5564 e 62 " $75K - $99K 129 0.5
65-74 W 21 01 $100K - $149K 134 0.7
Q+ 0 0.0/ k$150K+ 137 1.(7

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

Copyright 2024
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/ By U.S. Region @

Index (MM)
New England 73 0.1
Middle Atlantic 144 0.5
East North Central 79 0.3
West North Central 41 0.1
South Atlantic 111 0.6
East South Central 36 0.1
West South Central 61 0.2
Mountain 127 0.3

K Pacific 142




Snowboarding

Participation (in millions)

\

Total Participation

Male Participation

4.6
: 43 43
4.2 40 4.1 - - 40 4.2 4.2
2.9 2:8
27 6 26 *5 2:5 2.6 28 28
e 8
15 +3 14 s =4 ] =5 : $.5 1.4
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation /

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

0.5
0.7
0.7
1.4
1.0
0.2
0.1
0.0

NATIONAL SPORTING GOODS ASSOCIATION

00 /

/

\_

Frequency of Participation

Infrequent

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

K$150K+

Index

Participation (MM)

26

46
56
49
79
114
143
129

0.1

0.1

0.2

0.2

0.6

0.7

1.3

1.5/

National Sporting Goods Association
64

Copyright 2024

By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

34

Pa rtici\gation

(MM)
0.1

0.6
0.5
0.1
0.7
0.1
0.5

222 038




Soccer

Participation (in millions)

\

15.3
14.7
134 14.1 14.1 14.3 138 14.2 14.5 14.1
10.7
9.0 9-3 9.6 90 9.5 10-3 9.8 93
81
> 5.% 48 4.8 48 4:7 46 46 4.8 &5
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income
Index Participation (MM) Index Participati
7-11 290 3.0 < $15,000
12-17 250 3.3 $15K - $24K
18-24
2.1 $25K - $34K
25-34 33
$35K - $49K
35-44 2.4
$50K - $74K s 99
45-54 0.7
o e $75K - $99K 125
65-74 01 $100K - $149K 116
127

&

/

Frequency of Participation

\

Infrequent
(2-9)
38.9%

o_o/ K$150K+

0.4

0.3

0.5

0.7

2.3

2.5

3.4

4.57

Copyright 2024
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/ By U.S. Region @

Index (MM)
New England 0.5
Middle Atlantic 1.8
East North Central 2.0
West North Central 0.7
South Atlantic 3.0
East South Central 0.3
West South Central 119 2.3
Mountain 110 13

k Pacific 143 37




Softball

Participation (in millions)

N

Total Participation

Male Participation

9.5 9.8 9.6 9.7 = e e
8.5 8.4
- 4.
4.8 45 4.6
45 4.4 == 472 44 o
2014 2015 2016 2018 2019 2020 2021 2022 2023

Female Participation j

Frequency of Participation

Infrequent
(2-9)

47.1%

\

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

1.1
14
1.0
1.8
1.6
0.6
0.4
0.5

-

00 /

NATIONAL SPORTING GOODS ASSOCIATION

By Household Income

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Index

Participation (MM)

125

126

105

0.4

0.2

0.3

0.5

1.1

1.4

2.0

2.2/
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

134
103
117
58
84
73

85

artici\gation

(MM)
0.5

1.1
14
0.3
1.4
0.4
0.9




Surfing

/

Participation (in millions)

Total Participation

Male Participation

3.2
56 2.8
2.2 2.2 2.3 2.2 2.3 2.4
e 1.9
13 > 1-3 1.4 T4 15 +o 13
0:9 +.0 09 0.9 0:9 0:9 10 10
n/a
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

233

Participation (MM)

0.4
0.4
0.3
1.1
0.6
0.2
0.1
0.0

00 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)

47.8%

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

k$150K+

Index

Participation (MM)

162

147

0.1

0.1

0.1

0.1

0.3

0.7

0.6

1.2/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

71
136
54
51
118
55

90

Pa rtici\gation

(MM)
0.1

0.6
0.2
0.1
0.8
0.1
0.4
0.3

>y




Swimming

Participation (in millions)

\

/

Frequency of Participation

Infrequent
(6-24)
66.3%

\

By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

50.2
459 463 456 479 471 480 47.2 24.9
41.9
24.
204"~ 7230  2X7" 77233 231 228 222 246 222
20.3
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Participation (MM) Index Participation (MM)
7-11 6.2 < $15,000 1.1
12-17 6.3 $15K - $24K 1.3
18-24 |
& 3.3 $25K - $34K 1.3
25-34 | 116 7.7
$35K - $49K 3.0
35-44 |l 116 7.6
S50K - S74K 5.8
45-54  sd 79 4.7
o 65 n $75K - $99K 120 7.1
65-74 71 36 $100K - $149K 119 10.1
43 123

&

1_5/ K$150K+

NATIONAL SPORTING GOODS ASSOCIATION

13.y

Copyright 2024
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k Pacific

Index

101
103

96

Pa rtici\gation

(MM)
2.1

5.8
6.1
2.3
10.3




Table Tennis

Participation (in millions)

Y4

Frequency of Participation

\

Infrequent
(2-3)

12.5 12.9
11.4
9.9 105 102 102 103 99 10.4
7.3 7:6 %3
673 6.4
6:0 5.8 57 6.2 5.9 .
4.7 45 4:9
39 40 40 4:0 4.0 Zih
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 s 140 1.2 < $15,000 0.4
12-17 | 164 1.8 $15K - $24K 0.3
18-24 |
8 144 L $25K - $34K 0.4
25-34 | 152 2.9
$35K - $49K 0.6
35-44 | 122 2.3
S50K - S74K 1.5
45-54 |l 93 1.6
5564 W 41 " $75K - $99K 117 2.0
65-74 @ 25 04 $100K - $149K 126 3.0
M 23 128

&

02 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

K$150K+ 4.1/
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/ By U.S. Region @

Index (MM)
New England 56 0.3
Middle Atlantic 149 2.4
East North Central 90 1.6
West North Central 63 0.5
South Atlantic 82 2.1
East South Central 63 0.5
West South Central 83 1.3
Mountain 144 1.4

126

k Pacific zy




Target Shooting (Airgun)

Participation (in millions)

\

5.7
5.1 5.2 50 5.1 5.2
4.8 4.7 4.7 4.9
3.9 2 39 39 :

38 3:6 35 34 3.6 >
¥.8

13 +3 - 12 2 13 .3 X 13

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation

Male Participation

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

Index
b 138 0.5

1.0
el 121 0.6
sl 178 1.5
e 129 1.1
50 0.4
43 0.3
M 24 0.1
d 19

By Age Group

Participation (MM)

o1 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)
42.5%

\

By Household Income

-

Participation (MM)

Index

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

144

$100K - $149K

k$150K+

0.2

0.3

0.2

0.4

0.8

1.1

1.1

uj

Copyright 2024
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By U.S. Region

-

New England

Index

Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain 143

175

k Pacific

Pa rtici\gation

(MM)
0.1

0.6
0.5
0.2
1.3
0.3
0.4
0.6




Target Shooting (Live Ammunition)*

Participation (in millions)

N

Frequency of Participation

\

/ Infrequent
(2-4)
36.6%

20.4 20.4 20.4 20.1 20.1 20.1
19.6 19.5 18.7 18.4
149 14.9
1455 14:4 ¥4:6 *4 12 13:9 43-3 13.6
5:9 5.5 6:1 5.5 5:3 5:3 5.2 4.9 5.1 o
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 69 0.9 < $15,000 0.7
12-17 | 102 1.8 $15K - $24K 0.7
18-24
824 = 124 23 $25K - $34K 0.9
25-34 | 156 4.7
$35K - $49K 1.4
35-44 |l 139 4.1
S50K - $74K 105 3.2
45-54 |l 85 2.3
o 25 . $75K - $99K 114 3.1
65-74 | 65 15 $100K - $149K 116 4.4
i 35 106

05 /

k$150K+

s.y

* Target Shooting (Live Ammunition) = Target Shooting Involving Handguns, Rifles, & Shotguns

NATIONAL SPORTING GOODS ASSOCIATION

Copyright 2024
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By U.S. Region

/ Pa rtici\gation

Index (MM)
New England 55 0.5
Middle Atlantic 79 2.0
East North Central 87 2.5
West North Central 86 11
South Atlantic 108 4.4
East South Central 133 1.6
West South Central 104 2.6
Mountain 145 2.3

100

k Pacific




Tennis

Participation (in millions)

\

15.1
13.7 13.8 14.2
12.4 12.8 12.6 12.3 12.2 12.2
7.8 7.9 8.2

6.4 6.6 6.8 6.9 6.6 6.8 /b v,

5.9 6.2 579 5= = =55 55 5.9 6.2 6.3 :

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j
/ By Age Group \ / By Household Income

Index Participation (MM) Index
7-11  fd 122 1.3 <$15,000 jud 28
12-17 | 169 2.2 S15K - $24K d 28
18-24 | .
124 1.8 $25K - $34K 30
25-34 | 176 3.9
$35K - $49K
35-44 | 138 3.0
$50K - $74K
45-54 sl 71 1.4
5564 W 46 o $75K - $99K 126
65-74 | 24 0.4 $100K - $149K 129
I 12 136

&

o1 /

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

Infrequent
(2-4)
32.3%

\

Participation (MM)

k$150K+

0.3

0.2

0.3

0.7

2.0

2.5

3.8

5.3/

Copyright 2024

National Sporting Goods Association

72

By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

k Pacific

Index

99
137
88
54
93
45
108

94

artici\gation

(MM)
0.7

2.6
1.9
0.5
2.9
0.4
2.0
1.1




Volleyball

Participation (in millions)

\

Total Participation

11.7
10.8 10.9
102 107 107105 454 106 g,
7.0
6.3 6.3 - 6o e - T 6.2
- 46 45 - 4:5 43 46 47 46
3.9
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Male Participation

Female Participation /

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

Participation (MM)

1.0
2.6
1.8
2.4
1.6
0.9
0.5
0.3

00 /

NATIONAL SPORTING GOODS ASSOCIATION

/

Frequency of Participation

4

Infrequent
(2-4)

\

By Household Income

-

< $15,000
$15K - $24K
$25K - $34K
$35K - $49K
$50K - $74K
$75K - $99K

$100K - $149K

K$150K+

Participation (MM)

Index
49
52
65
64
91
121
125
117

0.3

0.3

0.4

0.6

1.5

1.8

2.6

3.3/

National Sporting Goods Association
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

Pa rtici\gation

(MM)
0.3

1.3
14
0.7
2.0
0.4
1.3
1.2




Water Skiing

/ Participation (in millions) \ / Frequency of Participation \

- 4.1
3.8 . 3.8 3.8
3.4 35 3.6 3.6 35
23 2.1 2.1 2.3 23 93 2.3
2% 2-0
}:9 8 Infrequent
14 +.5 15 i 7 +.5 17 15 (2-4)

53.3%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Total Participation Male Participation Female Participation j k j
By Age Group \ / By Household Income \ / By U.S. Region Partici%
Participation (MM) Index Participation (MM) Index (MM)

Y4
:

7-11 s 138 0.4 < $15,000 34 0.1 New England 68 0.1
12-17 |sssssd 183 0.6 $15K - $24K 36 0.1 Middle Atlantic 123 0.6
18-24 . East North Central 67 o

824 . 13 &3 $25K-$34K il 42 0.1 ast Torth —entra 0.4
25-34 1.3 West North Central 63 0.2

$35K - $49K 0.1
35-44 | 140 0.8 South Atlantic 90 0.7
S50K - $74K 0.5
45-54 |l 42 0.2 East South Central 69 0.2
55-64 |l 35 0.2 SIS LI 139 0 West South Central 110 06
Q+ 0 0_0/ K$150K+ 131 1.7 k Pacific 137 oy

Copyright 2024
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Weightlifting

Participation (in millions)

N

Frequency of Participation

\

37‘8 37.5 38.8
3 G5 35T 363 36.2 36.8
s 232 23:2 237 23.4 24:9 239 243 254 23.6
12+ 116 12:4 12:8 13.% 12.9 123 132 $35 12.9
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation / k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 W 21 0.5 < $15,000 1.1
12-17 | 109 3.5 $15K - $24K 1.0
18-24 |
8 169 5.8 $25K - $34K 1.4
25-34 | 137 7.5
$35K - $49K 2.3
35-44 | 113 6.0
S50K - S74K 5.5
45-54 | 99 4.8
o g1 n $75K - $99K 4.2
65-74 | 78 3.2 S100K - $149K 7.7
bl 47

&

13 /

NATIONAL SPORTING GOODS ASSOCIATION

K$150K+

135 12.y

Copyright 2024
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By U.S. Region

-

New England
Middle Atlantic
East North Central
West North Central
South Atlantic

East South Central
West South Central

Mountain

K Pacific

Index

Pa rtici\gation

(MM)
1.5

3.8
5.0
2.3
7.7
1.9
4.0
3.5




Work Out at Club/Gym/Fitness Studio

Participation (in millions)

N

Frequency of Participation

\

-

39.6
35.9 36.6 37.8 37.4 37.6
28.8 29.6 29.1
24.6
19.2 19.4 20.0 189 19.6 20.3
s 16.0
14.2 TG 14.6 129
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation j k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 35 0.7 < $15,000 0.7
12-17 |l 96 2.4 $15K - $24K 0.8
18-24
824 ) 146 4.0 $25K - $34K 0.9
25-34 |esssnd 158 6.8
$35K - $49K 1.7
35-44 |l 116 4.9
S50K - $74K 3.8
45-54 | 88 3.4
o . o $75K - $99K 3.9
65-74 | 69 2.2 $100K - $149K 6.6
- 72

&

16 /

NATIONAL SPORTING GOODS ASSOCIATION

k$150K+

g.y

Copyright 2024
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K Pacific 117

By U.S. Region @

Index (MM)
New England 114 1.5
Middle Atlantic 93 3.4
East North Central 102 4.2
West North Central 75 1.4
South Atlantic 95 5.6
East South Central 77 1.3
West South Central 96 3.5
Mountain 123 2.8

y




Wrestling

Participation (in millions)

\

Total Participation

Male Participation

3.6 3.6
33
- 3.0 3:0 <o 3:2 31 3.1
' 2 %
26 2.6 26
2.4 24 24 24 2.4
241
0. 2.1
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

/

Frequency of Participation

Female Participation j

N\

7-11
12-17
18-24
25-34
35-44
45-54
55-64

65-74

&

By Age Group

\

Infrequent

(2-9)
49.8%

By Household Income

By U.S. Region

Participation (MM)

0.5

0.6
0.6
0.9
0.6
0.2
0.2
0.0

00 /

NATIONAL SPORTING GOODS ASSOCIATION

-

k$150K+

Index

Participation (MM)

< $15,000 0.2
$15K - $24K 0.2
$25K - $34K 0.2
$35K - $49K 0.2
$50K - $74K 0.4
$75K - $99K 113 0.5

$100K - $149K 135 0.9

0.9/

National Sporting Goods Association
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-

k Pacific

Index (MM)
New England 0.1
Middle Atlantic 115 0.5
East North Central 0.4
West North Central 0.2
South Atlantic 0.6
East South Central 0.2
West South Central 0.4
Mountain 129 0.4

154

Pa rtici\gation




Participation (in millions)

/

/

Frequency of Participation

\

Infrequent
(2-5)

34.7
31.8 31.7
29.2 30.7 30.3 29.6 30.4 30.7 30.7
242 23=9 244
234 23:1 225 23.0 S 230 -
104
=] :
7.3 72 7 4 -4 7:9 ? e 90
5:0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
k Total Participation Male Participation Female Participation / k
/ By Age Group \ / By Household Income \
Index Participation (MM) Index Participation (MM)
7-11 | 68 1.4 < $15,000 47 0.9
12-17 el 58 il $15K - $24K 66 0.9
18-24 e 86 2.5 $25K - $34K 64 1.1
25-34 | 174 7.9
$35K - $49K 67 1.8
35-44 | 153 6.8
S50K - S74K 81 3.7
45-54 | 111 4.6
75K - K .
55-64 [ 71 3.0 $75K - $99 119 4.8
65-74 g 58 20 $100K - $149K 115 6.6
41 129

3 2

K$150K+

g.y

NSGA____

NATIONAL SPORTING GOODS ASSOCIATION
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/ By U.S. Region @

Index (MM)
New England 107 1.5
Middle Atlantic 96 3.7
East North Central 110 4.8
West North Central 74 1.5
South Atlantic 95 5.9
East South Central 70 1.3
West South Central 88 3.3
Mountain 114 2.7

122

K Pacific




Sport/Activity Segment Definitions

Fithess

Exercise Walking
Exercise with Equipment
Pilates

Running/Jogging

Team

Baseball
Basketball
Cheerleading
Football (Flag)

Individual
* Bowling
* Golf

* Gymnastics
* lce/Figure Skating

*  Weightlifting Football (Tackle) * Pickleball
* Work Out at Club Football (Touch) * Swimming
* Yoga Hockey (Ice) e Tennis
Lacrosse Wheel
Soccer -
Indoor Softball * Bicycle Riding
« Billiards/Pool Volleyball * In-Line I?olle.r.Skating
«  Dart Throwing *  Mountain B.lklng (Off Road)
«  Table Tennis Open Water * Skateboarding
Boating (Motor/Power) Outdoor
Canoeing « Backpack/Wilderness Camping
Shooting Kayaking . « Camping (Vacation/Overnight)
* Archery (Target) gcu?a Diving * Fishing (Fresh Water)
* Hunting with Bow & Arrow e *  Fishing (Salt Water)
* Water Skiing «  Hiking

* Hunting with Firearms
* Muzzleloading Show
* Paintball Games

Personal Contact

, , » Skiing (Alpine) * Boxing
° Target Shoot!ng (L'_Ve Ammo) » Skiing (Cross Country) * Martial Arts
*  Target Shooting (Airgun) * Snowboarding * Wrestling

Copyright 2024

National Sporting Goods Association
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See You in
Palm Beach Gardens!

NSEGA 2025

LEADERSHIP CONFERENCE

May 18-20 | Palm Beach Gardens, FL
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